


Why should I create a 2-pager?
1. Good exercise for capacity-building… the process is as 

important as the product
2. > What are your key messages?
3. > Who is your audience (Lever for Change, large        

donors, grassroots funders)?
4. > What is the impact you want to have, and on whom?

5. Best-practice in sales/fundraising/development: You are 
selling a product! 
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